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EXECUTIVEUMMARY

Since 2001, USAID has implemehpeograms designed to counter trafficking in persong () in more
than 68 countries. The Palermo Protocol defines human trafficking as:

G¢KS NBONHZA GYSY iz GNIyaLR2NIFdA2yY GNIyaFSNE KI NI
threat or use of foce or other forms of coercion, of abduction, of fraud, of deception, of the abuse

of power or of a position of vulnerability or of the giving or receiving of payments or benefits to

achieve the consent of a person having control over another person, égpuhpose of

exploitation. Exploitation shall include, at a minimum, the exploitation of the prostitution of others

or other forms of sexual exploitation, forced labour or services, slavery or practices similar to

slavery, servitude, or the removal of ogga @ €

The Protocol also clarifies that the recruitment, transportation, transfer, harboring, or receipt of an
individual under the age of 18 for the purpose of exploitation is considered trafficking in persons, even if
none of the means listed above (fesccoercion, abductiorgtc.) is involved. A modern form of slavery,
human trafficking constitutes a gross violation of human rights.

Despite the complexity of the crime and efforts by many national and international organizations to
eliminate it, there $ limited research on the nature and extent of human trafficking, its underlying
dynamics, and the effectiveness off@ programs. Through theTtP Campus Challenge Research Grants
FdzyRSR o6& ! {1 L5Qa /SY(iSNI 2F 9EOSverhabotOflerthte/ 5SY2 ONJI
Democracy Fellows and Grants Program, three research teams implemented public opinion surveys in
USAID priority countries forQP programming. The researchers sought to generate data to inform the
design of programs to raise awarenegmut trafficking among vulnerable populations and to influence
knowledge, attitudes, and practices related to trafficking. This paper focuses on research conducted in
Nepal by a team led by Vanderbilt Univers@TIP Campus Challenge Research Grardsasdse awarded

to teams led byl'exas Christian University (TCU) to conduct research in Albania and Moldaw and
University of Southern California (USC) to conduct research in Indonesia

Whileli KS NBadz Ga 2F =+ y R$houll befrédvart ty theZgfobikchniniugdtyiof s &4 S 1 N K
trafficking experts, the research for this project was conducted in Nepal, a country with high levels of
vulnerability to human trafficking. The phenomenon affects hundreds of thousands of Nepali citizens.

Women, chifiren, and men from Nepal are trafficked for sex and labor both domestically and

internationally, to India, other Asian countries, the Middle East, and throughout the world. According to

the Gallup World Poll, 229,000 Nepafitom a population of roughly@million,were subject to some

form of trafficking in 2014 alone, and that same year Nepal was rank&@f2067 countries on the Global

Slavery Index.

This report presents findings from a randomized controlled trial that studies the effects of mag& med

g NBySaa OFYLIAIyd 2y y2N¥Ya yR o0SKF@A2NR NBfFGS
Nepal. It aims to address whether such campaigns can be employed to induce shifts in knowledge,

attitudes, beliefs, and practices (KABP) that couttboe human trafficking vulnerabilitifhe results

presented here are from two rounds of data collection. Round 1 of data collection occurred from July to
December 2014 and Round 2 occurred from March to September 2015. The data collected in the first

Vancerbilt University
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roundinclude demographic data, as well as baseline data on respondent perceptions and actions around
human trafficking, both prior to and shortly after exposure to araificking mass media campaigns.

These campaigns involved both fdetised messages (a pest and narrative formats (a graphic novel, a
radio dramatization, and an audigsual dramatization). These narratives either included negative appeals
that emphasize the terrible realities of being trafficked, with-talk signs of powerless characters

entering into a harmful and dangerous situation, or focus on positpeals that underscore character
selfefficacy and ability to take ownership over their decisinaking capabilities.

These campaigns and the methods through which they were deplasedlaborated in this report.
Highlights of the &y findings of the overall effects of receivingman trafficking awaness campaign
materials are below, and the complete key findings are presented in the following:pages
A Human trafficking awarenessmpaigns increase the ability of respondents to-gd#htify as
having been trafficked, and to recognize the occurrence of human trafficking among family and
friends.

A ¢KSAS OFYLI A3dya 3ISYSNIffte AyONBlIasS I ykingyRA DA R
including concern about the issue, awareness that human trafficking is a significant problem

nationally in Nepal, and belief that the government should prioritize-trafficking actions.

However, these effects are short lived.

A Awareness abouttheINSE @ £ Sy OS 2F KdzYly GNFFFAOLAY3I Ay 2Y
result of exposure to mass media campaigns. This finding is cause for concern: if respondents

believe their community is exceptional or immune to the push and pull factors of human

trafficking, and do not believe that human trafficking is an issue in their community, they may be

more likely to overlook it when it does actually manifest itself.

A Anti-trafficking campaigns do not affect perceptions around the prevalence of differpestpf
human trafficking, including being forced to work for little or no pay, being forced to work to pay
off a debt, being forced to engage in prostitution, or being sold into marriage.

A Mass media campaigns increase perceptions that men, women, gils, &and members of a
NBalLl2yRSyidQa ¢FNR INB 0 KAIK Nral] 2F o6SAy3a aN
both men and boys, but not for women, girls, or ward members, which speaks to the potential
efficacy that awareness campaigns can hiaveeutralizing misconceptions that human trafficking
is mostly a gendered issue.

A Anti-trafficking campaigns are successful at increasing knowledge about human trafficking in both
the short term and the long term. They increase knowledge that forms &fdkang other than
sex trafficking exist, that human trafficking is a form of slavery, and that men can be trafficked.
They also decrease the misconception that transnational movement is a prerequisite of human
trafficking; however, this effect is not endng.

A Mass media campaigns affect attitudiesvard victims of human trafficking differently depending
upon the type of human trafficking that respondents are asked to consider. They do not increase

Vancerbilt University
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willingness to have a conversation with a labor traffigkvictim (though rates of willingness are
already high for this variable), but they do have a positive impact on respondent willingness to
have a conversation with a sex trafficking victim. They increase overall blame for victims of labor
trafficking, am decrease blame directed at victims of sex trafficking. Awareness campaigns
translate to greater positive attitude®ward sex trafficking victims than labor trafficking victims.

A Overall, human trafficking campaign materials do not affect respondenudéstoward anti-
trafficking policies, with the important exceptions of greater support for policies to improve
country coordination and increase information around human trafficking. Respondents are
responding to awareness campaigns with a desire tonsee information campaigns.

A Mass media campaigns increase respondent commitment to act, as well as actual actions to
combat human trafficking. In the short term, they lead to a greater willingness to talk with family
and friends about human traffickingnd to commit to volunteering time or money to anti
trafficking organizations. They also lead to an increase in actually lobbyiggyeenment of
Nepal to take greater action against human trafficking, through a postcard mailing campaign.

A The overall d&cts of mass media campaigns do not consistently withstand the test of time. Some
of the most prominent londasting positive effects include recognizing that family members or
friends fall victim to human trafficking, and that human trafficking is a j@mwbat the national
level. Moreover, in the long run, exposure to these campaigns actually decreases perceptions that
lack of information is the primary reason people are trafficked.

Vancerbilt University
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COMPLETKEYHNDINGS

A. Demographic and Socioeconomic Indicators Redato Trafficking Vulnerability

A Respondents access various forms of media regularly. Radio is by far the most accessible media
platform, with 934% of respondentseportingthat they have access to a radio, of whom 81%
listen to the radio every day or aetimes a week. Television is the second most common media
format to which study participants have access (84.2% of respondents). Almost 60% of
respondents with access to a television watch it daily. However, there is a consistent gender gap
in media acces regardless of media platform, which suggests that women have less access to
awareness campaigns transmitted through existing media.

A Over 75% of respondents are familiar with graphic novels, one of the media formats that play a
central role in the studyAgain, there is a gender gap, where fewer women have seen a graphic
novel. Additionally, nearly half of the study respondents saw graphic novels as a source of
entertainment only, as opposed to a platform to provide educational content.

A Theaverageagei ¢ KA OK NBALRYRSyiaQ OKAfRNBY adl NI SR
the children of respondents, 22.9% of them started working when they were betwWesa 14
@€SINE 2fRT omM®w: 2F NBalLRyRSyGtaQ OKdaandNBy adl N
30.7% started participating in the labor market between 18 and 20 years old. They mostly work in
the agricultural sector (69.9%), transporting heavy items (26.9%), or in private households (5.8%).
Children who work often do the same type of work tizeir parents did as children.

A Some respondents report workplace abuse directly, including being threatened at the workplace
(3.8%), not being paid for work done (6.8%), forced unpaid overtime work (6.6%), withholding of
pay (5.7%), and sexual abuse3fh). Reported rates of abuse on these dimensions increase when
asked indirectly through a list experiment, as individuals may be uncomfortable sharing
experiences of abuse. This indirect method of questioning shows that employers have threatened
respondens if they quit their job (10.0%), have forced them to work without pay (9.6%), and have
forced them to have sex (6.7%).

A Domestic and international migration for work is prevalent in our sample. Over 30% of
respondents have migrated for work. Of these, abtwo-thirds are male. These migrants are
overwhelmingly above the age of 25 (63.7%); however, 2.8% reported migrating for work when
they were 15 or younger. Nearly 5% reported that cash was provided up front for taking a job
away from home. About 40% ofspondents expressed an awareness of the risks related to
migration, but over half of them did not believe these risks could befall them personally.

B. Baseline Human Trafficking ABP

A Human trafficking is a rare event if prevalence is based upomegadits. In the survey, 2% of
respondents %8individuals) report having been trafficked. In additior§%.of them report
knowing of a family member or friend who has been trafficked. This is in contrast to the higher
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prevalence of exploitative conditions hweh are markers of human trafficking (e.g., 9.6% reporting
forced labor and 6.7% repting sexual exploitation).

A The majority of respondents 466) express feeling high levels of concern around the issue of
human trafficking. While most respondents (87@&entify human trafficking as a major problem
nationally, they generally do not perceive it as an issue in their own community, with almost 80% of
respondents reporting that human trafficking is not a big problem at the local level. This local
disregard fo the issue is important to note because it means that individuals could be less vigilant
when it comes to mitigating human trafficking risks in their community in spite of a general
recognition that human trafficking is a big problem nationally.

A With regect to perceptions of the frequency of different types of human trafficking, over 50% of
respondents perceive women being sold into marriage as commonly occurring in Nepal, with
forced prostitution (48.5%), forced work (46.6%), and detmidage (45.6%) lieg perceived as
slightly less frequent.

A Economic vulnerability is viewed as the primary reason why people are trafficked, with lack of
information, reckless behavior, and weak legal institutions viewed as less relevant. Respondents
identify the main reagns why people become trafficked as follows: unemploymé8t®s), family
pressure to earn money8{.3%), and lack of information or educatiodil(6%). In the survey8.7%%
of respondents note that it is the reckless behavior of individuals that is to hlanubs% of study
participants also highlight weak laws as an issue.

A When asked to identify the types of individuals most often responsible for traffickintgjorityof
respondents identified a dalal (broker) as the most responsible pe&®%)( This bservation
supports the notion that foreign labor migration and trafficking are linked in the minds of many
Nepali citizens. Other individuals identified as responsible incuparent mother (23.0%) and
father (23.8%%) or another family member (29.2% manpower agent or employment agency
(19.8%),a friend (16.8%), and a stranger (15.8%)

A Sixtypercent of respondents identify women over 16 years old as being at high risk of trafficking,
followed by girls under the age of 16 (51.6%). Only%Bof respondnts identify boys under 16
years old, and 14% identify males over 16 years old as at risk of being trafficked. Finally, only 2.1%
of respondents report that members of their ward are at high risk.

A Knowledge of human trafficking is mixed, but on mamgetisions quite high. Nearly 40% of
respondents incorrectly believe that human trafficking requires ctmssler movement. However,
four out of five respondents correctly note that men can be trafficked, and almost 75% recognize
that sex trafficking is nahe only type of human trafficking. Only about 30% of respondents
understand that an individual who knowingly enters into prostitution can still fall victim to sex
trafficking. When presented with different hypotheticals, respondents were |ideslly to dentify
adult male labor trafficking and baysgxual exploitation as instances of human trafficking, which
appears to reflect commonly held beliefs about the gendered nature of human trafficking.
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A Knowledge of human trafficking is positively correlatethiével of education; however, baseline
knowledge levels among those with no education were still fairly high (4.5 questorectout of
6 questions).

A Stigma against victims of human trafficking is relatively high. Before receiving any awareness
campagn materials, about 67% of respondents expressed a willingness to talk with a victim of
labor trafficking, compared to abo@1% for victims of sex trafficking. Abo4@% would share a
meal with a labor trafficking victim, compared to ab@m®sfor a sexXrafficking victim. Levels of
blaming the victimfor what happened to them, while generally low, dogver for labor trafficking
victims %) than sex trafficking victim&d.4%). Similarly, over 25% of respondents express strong
beliefs that human traffiking victims are personally responsible for their plight.

A When asked about their attitudgsward the effectiveness of various arttiafficking policies,
respondents were most supportive of educating girls and providing them with more work options
(90%)and reducing government corruption (9198dopting stricter punishments for traffickers
(84%)and for those purchasing sex (81%nd providing people with more information about
trafficking 79%). This lasdptionis particularly important to note given #t this is a study of anti
trafficking masgnedia campaigns, as it suggests that respondents recognize the importance of
increasing information (prior to exposure to information in the study).

A Respondents generally expressed a high willingness to talenamainst human trafficking. Over
80% shared that they would call the police if they encountered a situation they thought was
human trafficking, and over 70% would talk to family and friends about trafficking. AlImost half
expressed a willingness to voleer with an antitrafficking organization. However, it is much
easier for an individual teaythat they would take action than it is to actually tatkeat action, so
it is important to consider actual behaviors in addition to reports of hypothetical biehs

A About onethird of study participants expressed a willingness to donate money to an anti
trafficking organization. That said, upon completion of the study, over 80% of respondents
actually donated when provided with the opportunity to do so.

A Abou 10% of respondents took the initiative to mail a gtamped postcard to thgovernment
of Nepal with an antirafficking message. This is a particularly costly action, as the average
walking distance to the nearest post office across the study sampleuisd two hours.

C. Effects of Receiving Human Trafficking Awareness Campaign Materials
Individually versus in a Group

A Group exposure to antrafficking campaign materials gives respondents an opportunity to
discuss human trafficking with peers, hearith@pinions about the messages, and spend more
time engaging with the issues presented in the materials. Group exposure also translates to
challenges around which opinion is the most influential; no two groups are alike, and the nature of
the discussion aththe norms and opinions on which groups converge will differ from place to
place. Given these considerations, it is perhaps not surprising that group exposure translates to
mixed results. Study results show that neither group nor individual exposurasygystematically
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more effective than the other. Instead, relative effectiveness depends upon the type of human
trafficking outcome being examined. Given that group exposure is more costly, as it requires a
convening of individuals and a facilitator to osee the event, from a cogffectiveness
perspective, the addition of group trainings is not unambiguously good.

A While group exposure has a shierm stronger impact on the ability of participants to recognize
cases of human trafficking among family dndnds, it does not increase the ability of
respondents to selidentify as having been trafficked.

A Individual exposure to mass media campaigns is more effective than group exposure at increasing
respondent sense of urgency around human traffickingyvel as perceptions of the scope of the
human trafficking problem locally and nationally. However, these effects do not persist over time.
In the long term, there are no detectable differences in the sense of urgency between those who
processed awarenessuzpaign materials individually as opposed to in a group setting.

A Group exposure to antrafficking campaign materials is more effective than individual exposure
at increasing perceptions of frequency of different types of human trafficking like forbed la
debt bondage, and sex trafficking. This is a persistent effect that endures the test of time.
Additionally, at least in the short term, group exposure also increases respondent perceptions on
the frequency of forced marriages.

A Group experience of antrafficking campaign materials has a stronger effect than individual
exposure on respondent perceptions that increased information about human trafficking is
important to reducing the phenomenon.

A Individual exposure results in stronger effects on regjent perceptions that women over 16 are
at high risk of trafficking (in the short term), and that girls under 16 are at high risk of trafficking (in
both the short and long term). Whether individuals did or did not experience the awareness
campaigns with group has no differential effect on risk perceptions tied to boys under the age of
McX YSYy 2@0SNJ GKS |3S 2F wmcX 2NJ YSYOSNER 2F | NB

A Individual exposure to antrafficking mass media campaigns is generally more effective than
group exposurat increasing knowledge around human trafficking. This finding shows that
dialogue can contribute to misunderstandings that can reduce, rather than increase, overall
knowledge about an issue discussed in materials presented to an individual.

A With respectto attitudestoward victims of human trafficking, group exposure to mass media
campaigns is more effective at eliciting more positive attitusagard labor trafficking victims
(e.g, increasing respondent willingness to talk with victims of labor tiffg), but there are no
differential effects when considering sex trafficking victims. Simultaneously, group exposure also
triggers a greater sense that victims are empowered to change their situation and should take at
least some responsibility for whagppened to them.
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A Group exposure to antrafficking mass media campaigns is more effective than individual
exposure at increasing support for atitafficking policies.

A Group exposure increases respondent expressed commitment to take action agaires hum
trafficking. That said, when it comes to actual actions, group versus individual exposure to mass
media campaigns has no differential effects.

D. Effects of Exposure to Different Formats of Human Trafficking Awareness
Campaign Materials (Poster, Graphioiel, Radio, AudieVisual Narrative)

A The four different message formats, which include a-faated poster and three narrativeased
media (graphic novel, radio, audidsual), do not result in any systematically different patterns
around human traffickig KABPFor a set of outcome measures, the three narrative formats are
more effective than the poster. However, the lack of a clear winner in terms of media platform,
aside from the finding that narratives are often more effective than-faated formatspoints to
the recommendation that practitioners implement the most cestective awareness campaign.
Radio is the most affordable from a production and dissemination perspective in Nepal, and with
it being the most widely accessed media format in Nepaliaris the most costffective medium
for awareness campaigns.

A The @ampaign format does not affect respondent sigléntification as a human trafficking victim,
or recognition of human trafficking experiences of family or friends.

A In the short term, thegraphic novel is more effective at increasing concern for human trafficking
than the other formats.

A In the short term, the radio narrative is generally more effective than the other three formats
(poster, graphic novel, audigisual) at increasing percgpns of the frequency of various types of
human trafficking.

A No formathas a greater impadhan another at increasing respondent belief that lack of
information is one of the main reasons that individuals become victims of human trafficking. In
fact, inthe long term, each of the formats decreases respondent perception about the role of lack
of information in human trafficking.

A In the short term, and in contrast to the poster, all three narrative formats (graphic novel, radio,
and audievisual) are equily effectiveat increasing the likelihood of viewing women over the age
of 16, men over 16, and boys under 16 as being at risk of human trafficking. The poster is the
notably weaker format in eliciting the perspective that boys are vulnerable to huméfickiag,
in both the short term and the long term. The poster is also weaker at eliciting this perspective for
adult men, albeit in the short term only.

A The three narrative formats are more effective than the poster at correcting misconceptions that
humean trafficking requires movement across borders, and increasing knowledge that men can be
victims of human trafficking. These effects do not persist in the long term.
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A The three stonbased treatments are moreffectiveat increasing perceptions of victim
empowerment and police helpfulness.

A The graphic novéias aparticularlygreat impactn reducing perceptions that victims should be
held responsible for being trafficked.

A The narrative treatments are generally more effective than the-beted poster itriggering a
commitment from respondents to take action to call the police and talk to family and friends
about human trafficking.

A In the short term, the three storpased campaigns are more effective than the poster at
triggering a greater commitment tdonate time and money to an antiafficking organization.

A The four message formats do not result in different rates of sending a postcard go¥eenment
of Nepal lobbying for greater efforts against human trafficking.

E. Effects of Exposure to DifferemMluman Trafficking Narrative Message pgs
(Danger versus Empowerment)

A For the majority of measures, there are no distinguishable differences between danger (negative
appeal) and empowerment (positive appeal) on outcomes of interest. When there areedifes,
the positive empowerment appeal generally elicits a stronger upward resppns@e concern, a
greater sense of prevalence, a greater willingness to engage with human trafficking victims, a
stronger belief that people can control their life situais, a greater sense of police helpfulness,
and more selreported willingness to take actions. This difference suggests that overall, when
creating mass media campaigns, empowerment messages are to be favored over danger ones.
That said, it is importantt carefully consider circumstances in which an increase in support may
not be unambiguously desired. For instance, we see that the positive appeal leads to an increase
in the opinion that police are helpful. While some may say that it is positive to viewdlice as
helpful, in some environments (for example, where there are high levels of police corryjtion)
more appropriate response might be to increase the view that the police are not to be trusted as a
source of support.

A The two message types argqually effective at increasing respondent seiéntification as a
human trafficking victim, and increasing recognition of human trafficking experiences of family or
friends.

A In the short term, the empowerment message is more effective than the dangeatiesr at
triggering concern for human trafficking and increasing perceptions that human trafficking is a
problem in Nepal.

A The empowerment message is more likely to increase beliefs in the short term about the
frequency of a variety of different types béiman trafficking in Nepal, especially being forced to
work for little or no pay.
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A There is some evidence that the danger message is more likely to increase respondent belief that
lack of information is a main reason why people become trafficked.

A In theshort term, the empowerment narrative increases perceptions that girls under the age of 16
are at high risk of being trafficked.

A The empowerment narrative is more effective than the danger message at increasing perceptions
that men and boys are at highski of being trafficked. That said, this effect does not persist in the
long run.

A The danger and empowerment narratives have no differential effects on knowledge.

A The empowerment narrative is more effective than the danger message at increasing respondent
willingness to converse and share a meal with a sex trafficking victim.

A Relative to the danger message, the empowerment narrative increases respondent perception
that human trafficking victims are empowered to change their situation and that the parcbe
helpful.

A The empowerment and danger message types do not have differential effects on respondent
support for specific policies that the government could adopt against human trafficking.

A In the short term, the empowerment narrative is more effectifilan the danger message at
increasing respondent willingness to report human trafficking to the police, and commit to talking
to friends and family about human trafficking.

A The empowerment narrative is more effective than the danger message at engegderin

respondent willingness to volunteer time to an atrfficking organization. The two narrative
types are equally effective at increasing respondent commitment to donate money.
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CHAPTER STUDYOVERVIEW

A. Introduction
Millions of women, men, and children are currently victims of human trafficking worldwide (Bales, Trodd &
Williamson 2009). As thgravity and extent of the issue has risen to prominence in tifec2htury,
international, state, and nogovernmental policymakers, as well as activists and researchers, have
invested great amounts of resources in their efforts to reduce the occurrehtesoform of moderrday
slavery. One particular focus of the atrafficking community has been tied to raising awareness of the
problem: individuals who know more about the issue, and have information about questions such as whom
it affects and how ibccurs, are considered more likely to protect themselves from it and identify its
occurrence in their surroundings. This report presents a rigorous evaluation dfaffitking awareness
campaignsin order toshare research results that increase our werdtanding of campaign effectiveness
and possiblycontribute to reducing the global incidence of human trafficking.

While study results should be relevant to the global community oftaatficking experts, the research for

this project was conducted iNepal, a country with high levels of vulnerability to human trafficking. The
phenomenon affects hundreds of thousands of Nepali citizens. Women, children, and men from the
country are trafficked for sex and labor both domestically and internationallyndia| other Asian

countries, the Middle East, and beyond (U.S. Department of State 2012). The sex trafficking route from
bSLIt (G2 oNRGKSta Ay LYRAIFI Aa O2yaARSNBR 2yS 27
other egregious forms of humamafficking like forced child labor and bonded labor have also been
documented in Nepal (ILO 2009; Sanghera 28@&)xording to the Gallup World Poll, 229,000 Nepalis

were subject to some form of trafficking in 2014 alotieat same year Nepal was rankad" of 167

countries on the Global Slavery Index. Due to the prevalence of human trafficking in the country, a variety
of Nepali governmental agencies, as well as domestic and internationagmaernmental organizations,
usemass media campaigns to iease human trafficking awareness (Crawford and Kaufman 2011).

However, there is a lack of comprehensive and systematic evaluation of interventions to minimize human
trafficking, including awareness campaigns, which presents a key challenge to desifputigeeantt
trafficking programs. The research project presented here aims to help fill this void by studying the effects

2T YIaad YSRAI OFYLIAIYE 2y y2N¥a FYR 0SKI OA2NBE NB

in NepalP It aims to addres whether mass media campaigns can be employed to induce shifsBRhat

2 Estimates of the prevalence of human trafficking can vary considerably between studies due to the criminal nature
of human trafficking and variations in the ways that governments and institutiefine the problem, which make it

difficult to collect accurate data. As a result, it is common to find inconsistencies in global estimates and demographics

of human trafficking, and the true figures on prevalence could be substantially higher than $tmeeestimates
cited here (Sanghera 2004).

3 Human trafficking can be conceptualized in different ways. The most widely cited defiaitithe one we employ
in this studyis based on the United Nations Protocol to Prevent, Suppress and Punish ifigiffidRersonsn the

tFfSNY2 tNRG202t 3 KdzYly GNIFFAO]IAYI Aa RSToyi&&ptdfasr K

persons, by means of the threat or use of force or other forms of coercion, of abduction, of fraud, of decafpien,
abuse of power or of a position of vulnerabilibr of the giving or receiving of payments or benefits to achieve the
consent of a person having control over another person, for the purpose of exploitation. Exploitation shall include, at
a minimum the exploitation of the prostitution of others or other forms of sexual exploitation, forced labor or

services, slavery or practices similar to slavery, servigdé 6 KS NBY2@Ff 2F 2NHIYy&a¢ 06! b
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will reduce the incidence of human trafficking. Study results have the potential to immediately shape the
ways in which these media campaigns are conducted in the future. AlBefintroduction, Chapter |

focuses on the evaluation methodology and sample design of the study, and then provides an overview of
the demographic characteristics of our study sample.

B. Types of Awareness Campaign Interventions
The awareness campaign intentions designed for this study, discussed in greater detail in Chapter II,
varied along three dimensions) the format of the campaigr2) the content of the messages; a3l
exposure to the materials individually or in a group. An elaboration of eftttese three dimensions is
provided below.

Dimension 1: Varying Format.he educational materials on human trafficking designed for this study use
four different formats: a traditional poster/brochure; graphic novels; radio dramatizations; and an-audio
visual format.

A Brochure/Poster The brochure/poster is designed to replicate the types of posters and pamphlets
currently used to increase awareness around human trafficking issues. It does not include
narratives of individual experiences with humanffigking. Instead, it focuses on providing some
basic facts on human trafficking. Appendix A includes the poster used in this study.

A Graphic NovelsTwo different graphic novels were designed to test the effectiveness of both
negative and positive narrate appeals typically employed in awareness campaigns. These
variations in content are discussed further below. Each of the two graphic novels includes six
human trafficking stories, two stories of each of the following categories of human trafficking:
hazadous work involving sexual exploitation, foreign migration, and internal human trafficking.
One of each of the pairs involves a female victim, and the other involves a male victim. All six
stories are included in each graphic novel, in order to expogmregents to a broad, all
encompassing view of human trafficking. Appendix B includes sample pages from the graphic
novels.

A Radio DramatizationsThe radio dramatizations were produced in collaboration with Antenna
Foundation Nepal, a Nepalese radio shawduction organization. They consist of a dramatized
version of each of the graphic novel stories. Each story is approximai€lyrbnutes long, making
the full treatment about 50 minutes in length.

A Audio-Visual.A fourth format involves a combination tife graphic novel and the radio
dramatization, which is meant to simulate a television show that allows individuals to process
information through both sight and sound. The graphic novel images are presented in-shslide
format, with the radio dramatiation serving as audio. In addition to simulating a television show,
presenting the graphic novel as a slideshow allows us to have more control over the length of time
during which the participant is exposed to the treatment. Specifically, a participasepted with
a printed graphic novel has complete control over the amount of time they spend looking at the
various pictures and stories. When presented with a controlled slideshow version, the ability to
expose individuals to the graphic novel for the saamount of time as it takes for them to listen to
the radio is increased.
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Dimension 2: Varying Message Conteifihe content of the campaigns is based on interviews with human
trafficking victims and case notes from counselors at varioushantian traffcking organizations. The

process for researching and designing the content of the campaigns is discussed in Chapter Il. The campaign
YSaal3Sa AyOfdzZRS SAGKSNI I yS3FGABS aRIYy3aASNI aAdyac
below:

A Negative fpeal:! G RIFYy3ISNI dA3dyae yINNIGAGDS dzaSa yS3aAlF AL
realities of being trafficked (Apanoviteh al.2003; Bandura 2000; Ruitet al.2001; Witte and
Allen 2000). In recounting the story of an individual who is traffickeslparrative emphasizes the
tell-tale signs that they are entering into a harmful and dangerous situation. The following are
examples of danger signs that occur in such a narrative:

- A potential employer provides someone with a job offer in another townfdry, and asks
them not to tell anyone about the opportunity, to leave with them immediately for the job,
and/or to leave surreptitiously.

- A potential victim is given very little information about a job opportungtyg. not provided
with a contractor a specific name and address of the emplodc,

- Anemployerask (2 K2fR (KS @GAOGAYQa LI aaLR2 NI

- Avictim is not provided with proper documents to cross the border prior to their
departure

- Avictim is pressured into accepting an alcoholic or drudgmerage from an employer or
trafficker, which then makes them lose consciousness.

- A trafficker asks the victim to lie at the border about their relationship and claim familial
ties.

- Avictim in an employment setting experiences instances of abusedinglphysical harm
and violence, health effects, psychological stress,

A Positive Appeall Y aSYLI2gSNY¥SYyilGé yINNIGADBS dzaSa LRaAGAD
agency of victims and potential victims of human trafficking (Apanoeiteh. 2003;Bandura 2000;
RuiteretalH n amMT 2A0G30S FYyR f€fSyYy wnnnod {dzOK I Yy I NNJI
narrative, in that it presents fear appeal situations, followed up with examples eélhcy as
victims extricate themselves from the sitimn. These are tales of triumph, in which individuals
take ownership over their decisiemaking capabilities. The following are examples of narratives
contained in a positive empowerment appeal:

- A potential victim asks pointed questions to individualsgenting them with job
opportunities.
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- Anindividual carries out independent research on an employment opportunity (for
example, asking for a phone number of the work opportunity, and then calling it for
confirmation).

- A character informs friends and fadsnmembers of the opportunity, and provides them
with the names andddresses of relevant employers.

- Avictim takes proactive steps to escape the trafficked, exploitative, or hazardous situation
(e.g, escaping while being transported to the destinatispeaking out at the border, or
escaping once having arrived at the destination).

- A survivor takes concrete steps to reintegrate into society after having been victimized
seeking out more education, job trainings, participating in human trafficking aveasen
activities in the communityetc.

Dimension 3: Group versus Individual Message Consumpbuady participants were treated with the
campaigns either individually or in groups. The purpose of this distinction is to ascertain how people
process and exgrience media interventions in different contexts.

Those villages that experienced campaigns as a group were only exposed to theiaudidreatment. In
other words, format variation (poster versus graphic novel versus radio versus\dasdal) onlyoccurred
at the individuallevel.

For participants who were treated individually, interviews were conducted in their home. If the individual
agreed to participate, the enumerator first conducted a baseline survey to gather basiedsmeagraphic

data, and information on their previous KABP surrounding human trafficking and previous exposure to anti
human trafficking awareness campaigns. At this point, individuals in the treatment group were treated with
the poster, radio, graphic novel, or the combinatitadio + graphic novel, and were then given a post
treatment survey (those in the control group were not exposed to media messages). Figinaudes

pictures taken during the individual treatment and baseline survey.

Figure 11: Individual Interventions

ey

For the group treatment, after selecting the villages, enumerators randomly selected participants, inviting
them to attend a training scheduled for the next day. If they agreed to participate, the enumerator
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conducted he same baseline survey as above. Participants then came to a central meeting room in the
village to attend the training the following day. After receiving the atwiswal treatment, they were then
divided into two groupsi) males (both adult and childrg, and2) females (both adult and children). Such
divisions were constructed to encourage more participation from women, who may otherwise be less likely
to speak.

After viewing the audievisual treatment, group respondents participated in a focus gréupained

research assistant guided the focus group discussion while additional research assistants discretely took
handwritten notes on the conversations. Conversation topics included questions about how the
participants respond to the various storiegv they relate to the victims and traffickers, and their
perceptions of human trafficking in their community.

One of the main purposes of the focus group was to establish whether the presence of peers shapes
LI NI AOALI yiaQ gAft lstd gebsiie issu@ and addnbviledgizitie dxigtddce Rithe O
problem of human trafficking in the community. Figw2 presents some pictures taken during the group
leveltreatment and baseline survey.

Figure 12: Group Intervertions

Participants were then asked to participate in a rplaying activity. Trained research assistants started the
role-play by enacting a script that depicts a wallown trafficking situation where a young woman is sold

to a brothel in India andwentually rescued by Indian police. The research assistants pause the scene after
GKS ¢2YFyQa NBaAOdzS yR AYy@AGS INRdAzZLI LI NHAOALN yia
GKS F2ft2gAy3 NRBfSAY (KS Jsodaliworker. The §dal ofdis@xekideWas 0 NP |
to establish what participants think they should do in a possible trafficking situation rather than what they

would actually do. Research assistants observing the focus group aralagiag activity collected

gualitative data on the number and subject of group discussions and on gggapmetrics of enthusiasm,
attentiveness, confusion, and other emotional expressions.

In summary, the study is comprised of ten different conditions: a pure control, sevesdinalibased
treatments, and two grougbased treatments. The number of individuals assigned to each condition is
summarized in Tablell.
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Table t1: Treatment Conditions

IndividualBased Control 1 Pure ©ntrol 322
IndividualBased Treatment 2 Poster (neutral information) 311
IndividualBased Treatment 3 Graphic Novel: Danger 290
IndividuatBased Treatment 4 Graphic Novel: Empowerment 326
IndividuatlBased Treatment 5 Radio: Danger 320
IndividuatBase Treatment 6 Radio: Empowerment 284
IndividualBased Treatment 7 Audio-Visual: Danger 632
IndividuatlBased Treatment 8 Audio-Visual: Empowerment 595
GroupBased Treatment 9 AudioVisual: Danger 969
GroupBased Treatment 10 Audio-Visual: Empowerment 979
Total 5,028

C. Experimental Design and Sample Size
This study drawen a sample of the general population of Nepal, which is representative of individuals with
a range of levels of vulnerability to human trafficking, as well as individuals who ap®sitian to report,
prevent, and engage with issues around trafficking.

Data collection and fieldwork took place in two phases between July and December 2014 (Round 1) and
March and September 2015 (Round 2). New Era, a Nepalese survey firm, condutétd ebllection. The

study took place 02 dzi 2 F bSLI f Q& 7T p RA & @2NHightdistricts arekiktiieK | NB
Central Development Region and two districts are in the-Wigktern Region of Nepal. These ten districts

have some of thergatest reported incidence of human trafficking in the country, and were selected such

that the study sample is representative of these two regions of Nepal ratherttieaoountryoverall?

In each of the ten districts, eight Village Development Conea#fVDCs) were selected, as well as two
wards within each VDC, for a total number of 160 research sites. Wards that have fewer than 100
households, as well as those that were not primarily Nepali speaking, were excluded from the selection
process. Wards ithin a VDC were then selected, being mindful to avoid, when possible, two wards that
share a border. One of the selected wards was randomly assigned to receive a group treatment and the
other one was assigned to receive individiealel treatments.

In each ward that received a group treatment, 24 participants were selected, for a total of 1,920 -group
treated respondents. In each ward that received individeskl treatments, between 38 and 39 individuals
were selected, for a total of 3,108dividuallytreated respondents. Our final sample size was 5,028
individuals (see Table2lfor sample distribution by district). Of the 5,028 individuals surveyed in the first
round, 3,824 (76%)were successfully resurveyed in the second round.

4This is based on data from theZW2011 Nepal National Living Standards Survey, which contains questions about
migration and trafficking, and the 2068n Mo RF GF o6l aS 2F G4KS 22yvySyQa /Stt 2F
documents the quantity of trafficking incidents at the distilietel.
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Table +1: Sample Distribution by District

Sarlahi 8 2 509
Doalkha 8 2 499
Sindhupalchok 8 2 509
Kavrepalanchok 8 2 503
Bhaktapur 8 2 495
Dhading 8 2 504
Makwanpur 8 2 498
Chitwan 8 2 504
Salyan 8 2 507
Banke 8 2 500
Total 80 20 5,028

The sample is both gender and age balanced, and includes economic and ethnic categories that represent
the most vulnerable populations in Nepal (See Tal3lédr sample distribution by age and gender).

Table 12: Sample Distribution by Gender and Age

Gender

Male 2,518 50
Female 2,510 50
Age

13-24 years old 2,510 50
25 years old and older 2,518 50
Total 5,028
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Figure 43 shows e intervention sites according to GPS measures of longitude and latitude of each survey

respondent.

Figure 13: Intervention Sites
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D. Sample Demographics

The following section examines the socioeconomic and demographic chastcteof the survey

respondents in the study.

i.  Education
Education directhaffectsl
I.

RSONBI a$s

Figure 44 shows the sample distribution of the surveyed population by educationaliésshown in the
graph, nearly threajuarters of the interviewees have not completed secondary education. In Nepal,

LIS NA 2 Y Q dtoublikdby hurdad trafiickikgy a3 lack of education can

LISNBE2YQa 1 02NJ 2LJ0A2ya | yRsofahb@BalBl asS |

completion of secondary educatios inarked by successfully passing the School Leaving Certificaté (SLC).

Among the respondents, 19.2% have no formal educat@m3% have completed primary school only

(grades 1 to 5), 21.5% have completed lower high school (grades 6 to 8), and 12.2%exbsgne

secondary education. However, only 26.2% of the respondents have at least obtained their SLC.

5 As in the rest of the report, the text box below each graph displays the wording of the question being analyzed. The
text box also includes the answer categories included with each question.

6 The SLC is the final examination in the Nepali secgrstdrool system and is a requirement of any student who

wants to complete grade 10 and move on to higher secondary education.

¢KS ab2 9RdzOFGA2yé OFGS3TI2NE AyOf dzZRS&a NBalLRyRSyGa

those who ae illiterate (do not know how to read or write).
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Figure 14: Sample Distribution by Educational Level

BA/Masters degree

Higher secondary

School Leaving Cemflczastic 15.3%

Secondary 12.6%
. 0

Lower secondary 21.5%

Primary 20.3%

No education
19.2%

Percentage

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.4What is your highest completed education level?
1) BA/MagersCegree?) Higher secondarg) School Leaving Certificate (SLC)
4) Secondarp) Secondarng) Lower secondary) Primary8) No education

Figure 15: Sample Distribution by Educational Level and Gender

100 - 2.6% 1.6%
Educational level
- BA/Masters degree
80 1 16.6% gk I Higher secondary
l:l School Leaving Certificate (SLC)
13.2% [ ] secondary
%’ 60 12 1] Lo-wer secondary
§ 18.6% ] Primary .
= - No education
2 24.5%
40
17.2%
23.4%
20
Male Female

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.IWhat is yourgender?
1) Male 2) Female

Within the study sample, educational achievement is notably lower among women than men. As can be
seen in Figure®, more than 25% of women, compared to fewer than 12% of men, have no formal
education. However, compared to nahal averages, the study sample has higher rates of formal
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education. Nationally, 23% of males and 44% of females 15 years of age and above have never attended
school (Government of Nepal 2011a).

I, Income
Because asking directly about income levels casdmsitive and can lead to omissions or underreporting,
we asked respondents about their monthly household income and their economic status relative to other
people in their community. The right side of Figu&dhows that 38.7% and 38.3% of our samplaehe
equivalent of USD 5050 per month and USD 1500 per month, respectively. According to the Asian
Development Bank, 25% of the Nepali population lives below the national poverty line, which is equivalent
to approximately 175 USD per capita periyelhe left side of Figuredl shows the sample distribution by
household economic status. The vast majority of respondents (63.2%) consider their households to be in a
similar economic condition to other households in their community. While 31.2% oé#pondents
believe that their households are poorer, only 5.5% believe their household is richer than other households
in their community.

Figure 16: Sample Distribution by Household Income and Poverty Status
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63.2%
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60-

50 507

404 40 38.7% 38.3%

31.3%

Percentage

30 304
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12.4%
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Poorer  Neither poorer Richer No 1-4,999  5000-  15,000- +50,000
nor richer Income 14,999 49,999
Compared to others in your community is Income category (in NRS)

your household...

95 % Confidence Interval
(with Design-Effects)

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

INC.16n you opinion, compared to others in your community, how poor or rich is
your household?

1) Much poorer2) Moderately poorer3) Slightly poore#) Neither poorer nor richer
5) Slightly riche6) Moderately richer7) Much richer

| INC.17n a typical month, whiais your total household income? (in NRS) |
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iii. Ethnicity and Caste
Nepali society is ethnically diverse. According to the 2011 Population Census, Nepal is comprised of 125
castes or ethnic groups. The largest of which are:
The Chhetri (16.6%)
BrahmanHill (12.2%)
Magar (7.1%)
Tharu (6.6%)
Tamang (5.8%)
Newar (5.0%)
Kami (4.8%)

P D P

Ethnic groups are geographically distributed, with the Brahman and Chhetri communities living mainly in
the mountains, hills, and valleys of Neghalke Tamangcommunity located in the central hills close to the
Kathmandu Valleyand the Newar community largely concentrated in the Kathmandu Valley.

Figure 17 shows the sample distribution lmaste ancethnic background of the respondents. The study is
focused on the Central Development and Mitestern regions, where there is a higher proportion of

Chhetri, Tamang, and Brahmtill groups. The study sample reflects the ethnic structure of the total
populationin these two regions. The four largest groups in the study are Chhetri (25.8%), Tamang (21.4%),
BrahmanHill (14%), and Newar (7.8%). Groups that were not in one of the six largest ethnic groups
collectively represent 20.9% of the sample.

Figure +7: Sample Distribution by Main Caste and Ethnic Groups

41.8%

Brahmin/  Janajati Dalit Newar Terai/ Muslim Other
Chhetri Madhesi

Main caste and ethnic groups

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.3What is your ethnic background?
1) Brahmin/ChhetrR) Janajati3) Dalit4) Newar5) Terai/Madhest) Muslim 7) Other

8 Ninety-seven ethnicities were included in the survey instrument as response options, and we include the seven
ethnicities most represented in the study sample.
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Caste andlanajati(indigenous ethnic groups) ineditst are persistent social, political, and economic issues
in Nepal. Although discrimination based on caste and ethnicity was outlawed in the 1950s, the state tacitly
permits caste and ethnic hierarchies to remain (Rankin 2004)-¢digte Brahmasill, Clnetri, and Newar
(BCN) groups continue to dominate the political and economic activities of Nepal, and systematically
excludeDalits(low-caste groups) and other indigenous ethnicitidar(ajat) from public life (Lawoti 2012).

In addition, BCN groups tertd score higher on measurements of relative economicelhg and social
inclusion (Bennetet al.2008; UNDP 2009). Such systematic discrimination has translated into lower
educational and health outcomes fBralits(UNDP 2009), both of which are facddhat can mak®alits

more vulnerable to trafficking. Figur&/lshows the breakdown of our sample according to these politically
salient caste andanajatigroupings; 38.5% of our study sample are padariajatigroups and 7.9% are

part of Dalit groups.

iv.  Religion
In 2007, Nepal was the last Hindu state in the world to become a secular republic. Although Nepalis belong
to more thanten different religious groups, Hinduism remains the largest religious group in the country,
with 81.3% of the populatioidentifying agoart of that religion(Government of Nepal 2011a). Figu@ |
shows the study sample distribution by religious group. The majority of respondents are Hindu (78.5%), and
nearlyone-fifth (18.8%) are Buddhist. Christianity is the third largeigious group represented in the
study (2.3%). The study has a higher rate of Buddhists and Christians than the national averages of 9.0%
and 1.4%, respectively, because the Central Development Region has a higher concentration of both
Christians and Ridhists (Government of Nepal 201%a).

Figure 18: Respondent Distribution by Religious Background

isti Other
cpsien Q5%

Religious background

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.6What is your religious background?
1) Hindu?2) Buddhist3) Islam4) Kirant5) Christian6) Other

9 Eight religions were included in the supviastrument as response options, and we include the five religious
backgrounds most represented in the study sample.
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E. Conclusion
This chapte providesan overview of the study, the sample designd the methodology used for data
collection. It also highlights basic socioeconomic and demographic characteristics of respondents.
Demographic variables such as education and income are particutgadytant in a study of human
OGN} FFAOLAY3I 0SOlFdzaS LIRGSNIe +FyR 101 2F SRdzOF A2y
trafficking. Caste and ethnicity are also a focal point, as the legacy of such discrimination in Nepal can leave
sonme groups more vulnerable to exploitation and abuse than others. The study sample largely reflects
YEGA2YyEFE RSY2ANILIKAO UGUNBYRazZ gAGK a2YS RAFTESNBYyOS:
Western development regions, and a sampling desighsbaght gender and age balance.
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CHAPTER: ENTERTAINMENEDUCATIONNTERVENTIONS

A. Introduction
This chapter first explains the motivations behind the design of the awareness campaigns (poster, graphic
novel, radio, audievisual) used in the study. ldludes a discussion of media access in Nepal, an
introduction to graphic novels, areh examination opast and present campaigns featuring a graphic novel
format. The chapter then examis¢he conceptualization, reporting, production, and implementatafn
the narratives that comprise the content of the study awareness campaigns.

B. Media Access Overview
Any discussion of potential or existing media approaches to raising awareness around human trafficking in
Nepal requires an exploration of the current ratef access to different forms of media in the country.
1 00Saa (G2 YSRAI A& SaaSyuAlrt G2 AyONBlFaiaAy3a LIS2LX S
GKSY® | @gAy3 | 00Saa (G2 AYyF2N¥YIGA2Y Ol y dnBReSO0G LIS2
them more capable of protecting themselves against rights violations. Recent advances in information
technology, cell phone use, and access to the Internet have begun to provide the means to reach even the
most remote areas in Nepal.

Exposure to méia is assessed by asking respondents if and how frequently they listen to the radio, watch
television, or read newspapers or magazines. Nepal has a diverse media landscape with over 15 television
stations, 100 newspapers, and 300 officially licensed radiol { Népyl #edin and Telecoms Landscape

D dzA R03¥).Figure H1 shows the percentage of respondents exposed to each of these mass media
platforms. Radio is by far the most accessible media platform, wi#88f respondents answering that

they have access to a radiand of thoseB1% listen to the radio every day or a few times a week. Television
is the second most common media format to which study participants have access (84.2% of respondents).
Almost 60% of respondents with access to a telemisvatch it daily, and around 27% do so a few times a
week. Only 1.5% of the respondents report that they never watch television. Nearly all respondents have
access to a mobile phone, while 0dl$.1% reported having access to a landline telephone, which
illustratesthe potential for the use of tools such as text messaging to disseminate information.
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Figure H1: Media Access
98.8%

1001 93.4%

80

60

43.0%

40 33.6%

Radio Newspaper Internet  Cellphone Landline

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

20
8.7%

ME.1Do you have access to a radio?
1) Yes, | own on&) | don't own one, but | have access to one
3)No, | don't have access at all

ME.3Do you have access to a TV?
1) Yes, | own on&) | don't own one, but | have access to one
3)No, | don't have access at all

ME.5Do you have access to a newspaper?
1) Yes?) No

ME.7Do you have access to ti@ernet (e.g, web browsing, email)?
1) Yes2) No

ME.114Do you have access to a mobile phone?
1) Yes?) No

ME.13Do you have access to a lalike telephone?
1) Yes2) No

i. Media Access Statistics
Despite radio being the most widespread and accéssitedia platform, as demonstrated by Figur2 Il
below, there are othepotential constraints that can restrict media access, particularly in remote areas of
the country.These includaccess to electricitywhich is determined by the amount lmflad sheddhg that
occurst®radioreception (which is predictablyigherin metropolitan, nonr-mountainousareas), and
whether the listening devicbelongs to a public space such as a restaurant or bus as opposed to a private
home.Televisions are bound by similanitations, andcan often be founanly inshared publicspaces
such as barandrestaurants This communal media consumptican also applyo newspapersPages of
newspapers arsometimespasted in public spaces such as market squares, which helps adopthe

10 Namely, periods in which the power grid is shut off to preserve electricity.
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low frequency of access to newspapers on a daily basis (16.3% compared to 44.8% with radio), and the
discrepancy between daily access as opposed to access a few times a week (45.1%). Individuals are
increasingly able to access information throubh Internet as well, which is also generallynethrough
communal spaces. Only 39.2% of study participants noted that they had daily access to the Internet, and
nearly 20% still have no access to the Internet at all.

Figure H2: Frequency of Media Access

Never 1.5%

Never 1.8%

Rarely 9.9%

A few times a month
7.2%

Rarely 7.3%

A few times a mo
6.4%

Daily 44.8%
A few times a| . o
A few times a week 26.9% Daily 57.9%
36.2%
Frequency of radio use Frequency of TV use
Never 4.8%
Daily 16.3% Never 19.8%

Rarely 14.0%

Rarely 5.0% Daily 39.2%
A few times a mol

A few times a month 6.1%

19.8%
° A few times a week

45.1% A few times a week

29.9%

Frequency of access to newspapers Frequency of Intemet access
Rarely 3.9% Never 0.9%

A few times a month 5.0

A few times a week Daily 59.8%

30.4%

Frequency of phone use

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

ME.2How frequently do you use radio/TV/nespapers/internet access/phone?
1) Daily2) A few times a weeR) A few times a montl4) Rarely5) Never
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When analyzing media access by gender, it is clear that theredissistent gender gap regardless of media
platform (see Figure-B). The largest difference is in access to the Internet (25.8% for women versus 41.5%
for men) and access to newspapers (37.4% for women @48r men).

Figure H3: Media Access by Gender

[ 08.6%6

I & | 39.2%

| 37.4%

Female - NS 25.8%
Male - NS 41.5%
T T

T
0 20 40 60 80 100
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)
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ii.  Graphic Novels
a. Key Audience Demographics

In terms of visibility, Figure-4l demonstrates that gaphic novel readershipegisters highest among
younger demographic (respondents aged under, B@wever, the highest lel of visibility is in the 185
years old age group, and not the youngest category ef3 gears oldThere is a correlation between
exposure to graphic novels and level of education (82.7% from lower secondary level rising to 97.1% by
graduation fromuniversity).Moreover, we again see a gender gap: exposure to graphic novels is 6.2
percentage points higher for males than females (79.3% vs. 73.1% respectively).

Figure H4: Exposure to Graphic Novels by Demographic Charasties
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(with Design-Effects) Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

MC.29x1Have you ever seen aaphic novel/comic book before?
1) Yes2) No
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Prior to receiving the treatment intervention, respondents were asked about the purpose of a graphic

novel to assess how the graphic novels may be perceived priantexperience with the information

materials in the study. The majority of the respondents (46%) said that graphic novels and comics are for
entertainment only, 24.4% said that they are for educational purposes exclusively, and 29.6% said that they
are forboth entertainment and educational purposes. A closer analysis of cultural prejudices associating
comics with purely humorous or entertaining content follows below in Figtse |l

Figure H5: Purpose of Graphic Novels

Purpose of comics and graphic novels

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

ME.19What is the purpose of comics?
1) Entertainment?) Education3) Both

C. Visual Storytelling as a Tool for Advocacy
The use of illustrated sequential narratives in presenting advocacy campaigns hafraiseticallyacross
a wide range of formats irecent years, from journalism to publishing, and from print to digital. It is worth
highlighting some of the milestones that have contributed to increasing the supposed legitimacy of graphic
novels as an appropriate format for addressing sensitivefiaiion issues, such as human trafficking or
KdzYlFy NAIKGA | 0dzaSad | 26SOSNE FANRG yR F2NBY2ad .
ASLI NFrGSa AG FNBY | ONFYRAGAZ2YIE aO2YAO 0221 ®¢

i.  Defining the Graphic Novel
In his seminal workJnderstanding Quicss { O2 G4 a O/ f 2 dzR 0 Njjdxtppoded Rcfofiah y Sa O
and other images in deliberate sequence, intended to convey information and/or to produce an aesthetic
response in the viewén9). The principal characteristics of comics are as folleasalized, typically on a
monthly basis; masproduced by a team comprised of several indistit a writer, penciler, inker,
letterer, editor,andcolorist; a uniform length (approximately 30 pages); and continue ongoing storylines
and character arcs fra previous issues.

¢CKS GSNY aG3INILKAO y20@Sté¢ gl a 20kadfriandigHisiore®lly RdzNRA y 3
associated with Will Eisnétan American artist and writer from New York, who appropriated the visual

1 Naturally, there is considerable debate stemming fromfihet that visual narratives have been produced
62NI R6ARS Ay OSY(ddzNAS&a LINA2NE o6dzi 9AaySNRaA O2y (NAOzi A 2
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language, syntax, and forrmaf comics to tell stories that are more emotionally complex and deal with
mature themes that might be unsuitable for younger readers.

In print, awards and attention lauded on graphic novelists such as Art Spiegétaag Pulitzer prize

winner in 1992) Marjane SatrapiRersepolisa commercial success both on paper and as an animation), Joe
SaccoPRalestineFootnotes in Gaz&idenhour Investigative Journalism Prize winner) have established

graphic novels in the mainstream, receiving dedicated cowenagublications ranging fromhe New

Yorkerto The Guardiamewspaper? Recent years have also seen animation, a hitherto stigmatized

YSRAdzY 60Said 1y26y FT2N) aOINIiz22yaé | AY S\RiItzwith B&KAf RNB
for examplea 2012 animation by Israeli writer and director Ari Folman, chronicled his journey through the
traumatic memories rooted in hservicein the war in Lebanon during the 198@sd was a critical and

commercial success

i. *AadzrfAT Ay3 GKS ! R20FGSQa +2A0S
Visud storytelling through graphic novels is ideally suited to the explanation of complex situations and
characters that advocacy and awareness campaigns require. The form offers a number of advantages for
advocacy throughout the production pipeline: duringtteporting phase; the production phase; and the
delivery mechanism.

a. The Reporting Phase
Many norrgovernmental organizations (NGOSs) in the drdfficking space face significant challenges in
demonstrating the impact of their work to donors and the gealgyublic.Trafficking survivors often do not
wish to be identified for fear of stigmatization and the risk of being marginalized by their local community.
By rendering a trafficking survivor through a drawn likeness or recording their audio testimosgd st
live action video or photography, organizations can preserve their anonymity while ensuring their
testimony is shared. Direct quotes and audio can be used in conjunction with the drawn images for an
added degree of verisimilitude and impact. By mting the stories of survivors in appealing formats such
as a radio drama or comic, organizations can foster interest in and engagement of a younger demographic
with stories that might not be so widely read were they to be presented in a purely textuahfo

A live sketch drawn during the interview process with the respondent also serves as living proof of the

dialogic nature of the interaction and in most cases prompts an exchange between sketcher and

interviewee. This in turn fosters a rapport growdlin understanding and mutual trust. Admittedly, the

akYS FY2dzyld 2F RAFE23dzS Aa ONMzOAIE (G2 GKS NBO2NRA
means for listening or watching what has been recorded are more limited than their ability péydook

2OSNI G GKS NBLER2NISNRAE a{SiOKo221® C2NJ 6GKS AAYAL I |
see the section below on phase 6, production workflow.

b. The Production Phase
Drawn reconstructions of oral testimonies are a powerédtnique for allowing readers to directly
empathize with survivors from a firbtand perspective. The visual environment can be drawn based on
images from reference material and descriptions from survivors, and direct quotes included in caption

2The graphic novelist for this project is Dan Archer. His work follows in the footsteps of Sacco bedrhpsblished
in outlets such as the BBC, Canadian Broadcasting Corporatiodjcmlagazine.
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boxesandBISSOK ol ff22ya G2 OoONAy3 GKS adz2NDA@2NDRaE @2A0S
hearing the emotion in an audio recording, or the combination of both audio and video in an animation.

Longform narratives, be they visual or audio, can taakitiple aspects of the trafficking experience in a
nuanced, complex manner. The characters featured can reveal more of their personalities and interiority,
which greatly assists with readeased empathy. While admittedly graphic novels contain morettext a
purely illustrative poster or cartoon, the visual nature of the form ensures it can be consumed faster and
promulgated more readily than a purely textual story.

c. Delivery Mechanism
Many organizations have used comics to visually explain the roetst@fided, multifaceted conflicts,
combining statistical and historical data with maps, annotations, photogragiyillustrations to improve
accessibility and attract greater attention. Many organizations have also used graphic novels, radio dramas,
pogers, and booklets to chronicle their work and objectives at both a national and internationaHevel.
These include the United Nations, World Education, and Save the Chilreame only a few. Each of the
different media platforms has its own concomtsadvantages and disadvantages. In print, organizations
can produce their own materials that can be permanently left in target areas; do not require electricity to
operate are always available to readnd are not bound to a specific broadcast schedultdike radio or
television programming. Furthermore, one issue can be consumed and shared between multiple readers
multiple times. However, wfront print and shipping costs can prosteepand logistically challenging in
terms of distribution. Televisioar radio is dependent on signal reception and electricity, but is easily
disseminated and unaffected by literacy levels. Posters can prove attention grabbing and contain a call to
action, but are inherently limited to a shorter, less narrative approach.

D. Treatment Development Pipeline: from Concept to Implementation
i.  Phase 1. Developingn Understanding of Past/Present Awareness Campaign Models

An understanding of the existing information campaign (IC) ecosystem was essential before embarking on
ourstudy inz NRSNJ G2 | LILINBOALFGS 2dzNJ G NBS{O -raisiRmesig*O&%Qa T
team members (hereafter referred to as the Human Trafficking Vulnerahlity¢, Team), led by graphic
journalist Dan Archer, interviewed sevedilectors of conmunication at influential NGOs based in
Kathmandu (both international and domestic) to ascertain their i@l shortterm strategies, gain
insight into prevalent trends in awarenesgising campaigns, and consider new approaches from their
gathered resarch and materials. What follows is by no means an exhaustive account of the work in this
sector, but instead includes some examples that convey various public service messages in Nepal.

i. !YAGSR bldidA2ya / KAfRNByQa CdzyR 6! blL/9CO
In 1998 UNICEF launched tideena Communication Initiative (MCI). UNICEF developed Meena, a cartoon
characterwho isa spirited young girl from South Asia, to increase awareness in narrative form about
important social issues in the region, such as education, health, gender eapdtybuse (UNICEF 2015).

131n 2014, Archer worked with Save the Children UK to depict their fulfillment of the UN Millennium Development
D2Ffa Fa LI NI 27F (K piubioysavecklidehGNSe O YLI A3y Y
BeKSFGNROFE RNIYFGATIGAR2YA 1y26y a aadNBSG RNIYlFaé ¢S
fostering interest at a local level in myriad issues, althaibgly arefinancially and logistically diffitito implement.
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The MCI focused on a national television campaign with supplementary radio programming that was co
produced by the BBC.

Meena focused on gender inclusion by making the protagonist of the campaign an empowered young girl.
However the sheer size and heterogeneity of the South Asian target area necessitated omitting key local
details at both the narrative and textual level. The visual style is also at a slight remove from a fully

sequential comic book approach: illustrations spareatire page and are followed by paragraphs of text.

¢CKAAa AAIYATFAOlIyldfte fAYAGA GKS aid2NBQa FoAfAGe G2 .
the topics addressed.

iii.  World Education
World Education has published several graphic ndeelgsing on types of trafficking specific to Nepal,
often with a regional focus and a willingness to engage with issues that some would consider taboo in
visual format, such as the commercial sexual exploitation of young boys by entapic that receivettle
attention in trafficking vulnerability reports, where the focus has historically been more on young girls (see
Figure H6 for a sample page)

Figure 16: World Education Sample Page
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iv.  Child Development Society [LS)
CDS has focused on single image posters for maximum impact (see Figiatedlsample poster). These are
chiefly placed in communal target areas such as brick kilns or schools to disseminate information about the
risks of bonded and child labor.

Fgure I+7: Child Development Society Sample Page

meﬂ?fm‘rﬁmdm

Jq:la]: HHIEN 3]73]5 HqHAT @ §'_‘| aﬂ g qJ‘
m iz AR F TR A, :nfqu AT ATATHT G TR0, FUIF HE Q058 | B TR | l

v.  Himalayan Human Rights Monitors (HimRights)
Below are sample panels from a graphic novel produced as part of workshops by those directly involved in
the stories (See Figute8). By involving victims so directly, HimRights was able to utilize a powerful,
affordable means of production that was also potentially therapeutic for those who contributed first hand
However, this production style often came widtdisadvantagen that the narrative and concomitant
illustrations were not always coherent.

Figure #8: HimRights Graphic Novel Sample Page

Suntali cries and murmurs to herself from the pain she

Suntali gets vith the Priest and the so called
was not allowed to enter the village temple. B AN N e T A e o PPE

caste people who looked down upon her. The incident
/ T 2= i raised lots of questions in her mind.

Why can’t I worship in
the temple? Am I nota human
being?

o (el

Why do the people
of this village look down
upon us and let us not
touch water ?
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vi.  Change Nepal
Much like CDS, Change Nepal has traditionally focused on illustrated posters wathveelebmall amount
of text, predominantly focused on brick kilns. The impetus is distinctly damggmted and depicts those
already trafficked from a thirgherson perspective, not showing interiority or character batiy.

Vil. Discernible Trends of Prewus Awareness Campaigns
The degree of fiction incorporated into these earlier comics varied significantly, as did the different forms
of trafficking featured. However, the tone of the messaging was often consistent, with a significant focus on
the negatie and preventative depictions of personal injury to the characters involved, and less positive
depictions of trafficking survivors who had overcome their trauma to move on with their lives.

Viii. Phase 2. Story Gathering Through Source Interviews
As part of ou examination of existing methods of developing &ardifficking materials, we made a list
identifying different forms of trafficking and the respective NGOs that specialized in combating those
distinct branches: forced labor (CWIN), sex trafficking (Gh&lgpal), bonded labor in brick kilns (CDS),
migrant labor (ILORgndkidney trafficking (Asia Foundation). Naturally there is a degree of overlap between
the work that these different organizations carry dat.

In the case of bonded labor at brick kilnsembers of the survey team went with a CDS representative to
several kilns and interviewed/sketched workers while they worked. These were predominantly in the
Bhaktapur area (see FigureSlfor a sample page from an interview).

5 The full list of agencies consulted included Change N&bétren and Social Welfar€hild Workers in Nepall
(CWIN) The Didi ProjecEsther Benjamin Trust Nep&limalayan Human Rights Monitors (HimRigh&iti Nepal
Ministry of Women, National Human Pourakhi Nep&8ano PailgShakti Samuhd erre des Hommedhe Asia
Foundation, UNWomen)omenRehabilitation Center (WORE&)dWorld Education.

S We interviewed some survivors who had been trafficked as many as 15 years eatligid bot include details of
their stories in our narratives when they seemed less relevant to contemporary trafficking patterns iniRightd.
CommissionNepal Youth Foundatigitlanete Enfantdlan NepalPourakhi NepalSano Paila&Shakti Samuhderre
des HommesThe Asia Foundation, UNWomé&komenRehabilitation Center (WORE®@J)orld Education.
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Figure H9: Example of Live Sketch Interviews Conducted at a Brick Kiln

Upon reaching out to each of these organizations, we asked them for assistance sharing information about
cases of human trafficking that they had worked on. This includedtasse identifying trafficking

survivors willing to share their experiences with us. Individuals who had more recent experiences with
trafficking were generally less willing to discuss their stories than those who had been trafficked years
agol®

ix.  Phase 3Production of Story Outlines ahScripts from Source Interwes
Such sensitive material demanded an equally sensitive approach to conducting interviews. The typical
process was as follows: contact the NGO and outline the project; send fofjayuestiondor the
AYUSNIBASSESS YR bDh ¢2N] SNDRa | LIWINRGIET YSSG 6AGK .
with a psychesocial counselor in attendance. The counselor or NGO representative would translate the
interview from Nepali to English.

Many ayreed to their likeness being drawn directly as a reference for a future drawing in the comic;
however, this was completely voluntary. When subjects were quizzical about the process, it was helpful to

s We interviewed some survivors who had been trafficked as many as 15 years earlier, but did not include details of
their stories in our narratives whenély seemed less relevant to contemporary trafficking patterns in Nepal.
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http://www.popline.org/node/209742
http://www.cwin.org.np/media-centre/fact-sheets/101-child-labour-in-nepal.html
http://www.cwin.org.np/media-centre/fact-sheets/101-child-labour-in-nepal.html



http://www.sathsath.org/protection-boys-commercial-sexual-exploitation-children-nepal/
http://www.gefont.org/uploads/publications/9688_brick%20klin%20report%202008.pdf
http://www.gefont.org/uploads/publications/9688_brick%20klin%20report%202008.pdf
http://www.hrw.org/news/2012/08/14/nepal-protect-don-t-ban-young-women-migrating-gulf
http://www.hrw.org/sites/default/files/reports/china0513_ForUpload_0.pdf



http://www.idea.int/asia_pacific/nepal/upload/Citizen-Survey-Report-2013.pdf
http://www.internews.org/research-publications/nepal-media-and-telecoms-landscape-guide
http://www.internews.org/research-publications/nepal-media-and-telecoms-landscape-guide
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